Sensis’ Commitment to China

Robert Rath,
CEOQO, Sensis China
July 21, 2009

/
(sens@@’

A




Sensis:
Helping you find, buy and sell

Shareholders (shareholder value):
+Mid single digit revenue growth

New Markets
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rowing commitment to Chinese buyers and sellers
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A young middle class
with a growing appetite for consumption



Digital plays an important role in China
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1: Internetworldstats.com, DCCI . “Chinese Internet Sector: Long term positive but short term cautious”; 2: TNS “Digital World, Digital Life” as gue/ in
press release, December 19, 2008; 3: Sensis analysis of data from CNNIC, UBS, as cited by Jinjin Wang, UBS Investor Research, 20/4/2009.
“Chinese Internet Sector: Long term positive but short term cautious”;
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Nemo Li

28 years old

Financial Manager

Single

Lives in Beijing

Parents live in Henan province

Brother at university in Hunan province
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A Highly Engaged User
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Searches by auto
model and name are
most popular
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¥ register for an
auto club to share
experiences and
organise activities
through the
club
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A three-phase strategy

Sales management and excellence
Ad serving and pay for performance
Mobile technologies
User segmentation and behavioural targeting

Leverage

IT

New vehicles Consumer

Dealer Listings Electronics
Digital Devices

Expansion

All things auto All things digital
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Close co-operation with Sensis Australia




What we have learnt

e Investto be #1 or #2
e Go local
e Connect at all levels of the organisation

Enter with the right attitude:
e How can | support China’s growth?

e NOT...
e How can China support my growth?
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