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Sensis: 
Helping you find, buy and sell 
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Growing commitment to Chinese buyers and sellers 

2006 2007 2008 2009 

August 2006 March 2007  June 2008 February 2009 

All things home 
 

•100M unique 
visitors/mth1 

All things 
digital 

 

•18m UVs/mth2 

All things Auto 
 

•84m UVs/mth2 

 

All things mobile 
entertainment 

 

•300m UVs/mth3 

1:  Soufun;   2: iResearch;   3:  
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Two significant changes: 

Urbanisation 
Growing middle class 
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A young middle class 

with a growing appetite for consumption 
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Digital plays an important role in China 

Largest Online Audience (1)
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But low penetration (1)
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High usage (2)

44%
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Young audience skew (3)
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1: Internetworldstats.com, DCCI . “Chinese Internet Sector: Long term positive but short term cautious”;  2: TNS “Digital World, Digital Life” as cited in 

press release, December 19, 2008;   3: Sensis analysis of data from CNNIC, UBS, as cited by Jinjin Wang, UBS Investor Research, 20/4/2009. 

“Chinese Internet Sector: Long term positive but short term cautious”;  
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A Highly Engaged User Base 
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A three-phase strategy 

All things home All things auto All things digital All things mobile 

entertainment 

New vehicles  

Dealer Listings  

Home & furnishing 

100 cities 

IT 

Consumer 

Electronics 

Digital Devices  

Ring-back tones 

Full track music 

Games   

Sales management and excellence 

Ad serving and pay for performance 

Mobile technologies 

User segmentation and behavioural targeting 
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Close co-operation with Sensis Australia 
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What we have learnt 

 Invest to be #1 or #2 

 Go local 

 Connect at all levels of the organisation 

 Enter with the right attitude: 

 How can I support China’s growth? 

 NOT… 

 How can China support my growth? 


