Why Brands Embrace Alibaba’?
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Top 300 Brands That Are Represented By Publicly Traded Companies
Have Combined China Revenues Of Over USS300 Billion



REVENUE

PROFITABILITY



w

BRAND BUILDING

7%\
® O

)

CHANNEL MANAGEMENT

@

PRODUCT INNOVATION



Alibaba Group
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UNIFIED ID - OUR DATA ENABLES BRANDS
TO CONNECT MEDIA EXPOSURE WITH RETAIL CONVERSION
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UNIFIED ID: TRACE AND OPTIMIZE PATH TO PURCHASE = ENHANCED KNOWLEDGE OF THE CONSUMER
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Exposure Search New Consumers Repeat
Browse Cart Basket Size New Repeat
Click Favorites
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INTERACTIVE MARKETING CAMPAIGN
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POTENTIAL CONSUMERS

e = —
R ISEB AIB TS EUSTAL
CHAOSHI.THALL.COM THMALL COM
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100K Villages 8M Merchants 3M Mom-and-Pop Stores in 900 Cities
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LOGISTIC EFFICIENCY
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Traditional Solution

Alibaba Solution

SAMPLING: 2 WEEKS

QUESTIONNAIRES: 4 WEEKS

DATA CLEANING: 2 WEEKS

8 WEEKS
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Rrands

Competitor

Do Not Own Consumers

ALIBABA PLATFORM

Rranads Own
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Relationship With Consumers
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Thatis Why Brand Embrace Alibaba



